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ؽـــىـــــــش 

 
 أؽىش الله ػض ٚ ظً اٌزٞ أػإٟٔ 

 ٚ ٠غش ٌٟ ئٔعاص ٚ ئذّاَ ٘زا اٌؼًّ، 

" سؼ١ّح ػ١غأٟ" شُ تؼذٖ اٌؾىش ٌلأعرارج اٌّؾشفح اٌذورٛسج

 اٌرٟ ٌُ ذثخً ػ١ٍٕا ترٛظ١ٙاذٙا 

 ٚ ِغاػذذٙا فٟ ئذّاَ ٘زا اٌثؽس اٌّرٛامغ 

 ئٌٝ أْ ذُ تفنً الله، 

 وّا أؽىش وً الأعاذزج اٌز٠ٓ ٌُ ٠ثخٍٛا ػ١ٍٕا تٕقائؽُٙ

 ،"فن١ً د١ٌٛ"  ٚ أخـ تاٌزوش اٌذورٛس 

  دْٚ أْ ٕٔغٝ وً ِٓ أِذٔا تاٌؼْٛ 

 .عٛاء ِٓ لش٠ة أٚ ِٓ تؼ١ذ

 

 



 

 

ئ٘ذاء 

 أ٘ذٞ ٘زا اٌؼًّ اٌّرٛامغ ئٌٝ ٚاٌذٞ اٌٍزاْ ست١أٟ فغ١شا، 

 أتٟ اٌزٞ ػٍّٕٟ اٌؾعاػح ٚ الأٔفح ٚتؼذ إٌظش، 

 أِٟ اٌرٟ ٌُ ذثخً ػٍٟ ِٓ ف١ل ؼٕأٙا ٚ ػٍّرٕٟ اٌّصاتشج 

 ٚ الاظرٙاد،

.  ئ١ٌّٙا ِؼا فمذ وأا دِٚا ػٛٔا ٌٟ

 ئٌٝ سف١مح دستٟ اٌرٟ وأد ِؼٟ لٍثا ٚ لاٌثا فٟ وً  ٌؽظح 

. ِٓ اٌٍؽظاخ اٌرٟ وٕا ف١ٙا ِؼا

. اٌزٞ ص٠ٓ ؼ١اذٟ" أ٠ٚظ" ئٌٝ فٍزج وثذٞ ئتٕٟ

. ئٌٝ وً ئخٛذٟ شُ أٍٟ٘ ظ١ّؼا

اٌزٞ واْ دائّا " ظّاي" ئٌٝ أفؽاتٟ ٚ صِلائٟ ٚ أخـ تاٌزوش

. ِؽفضٞ ٚصِلائٟ فٟ اٌذفؼح" ِؽّذ اٌفاذػ" تعأثٟ ٚ 

. ئٌٝ أعاذزذٟ اٌىشاَ اٌز٠ٓ ذؼالثٛا ػٍٝ ذؼ١ٍّٟ فٟ اٌذساعاخ اٌؼ١ٍا

. أ٘ذٞ ٘زا اٌؼًّ

 ٘ؾاَ ػىٛتاػ
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1 Jesseca staples : call.in talk radio: a uses and gratitifications study of listner, non listner, 
and callers, P31-32   d’aprés le site: 
http://www.udel.edu/communication/web/…/staples thesis.pdf visité le: 12/12/2009. 
2 jesseca staples: opcit , P 75. 
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.67ِشظغ عاتك، ؿ :  ص١٘ش ئؼذادْ 1  
. 236ِشظغ عاتك، ؿ :  ٍِف١ٓ د٠ف١ٍش، عأذسا تٛي سٚو١رؼ،  ذشظّح وّاي ػثذ اٌشؤٚف2

.  241 اٌّشظغ ٔفغٗ، ؿ  3  



                                                 

147ِشظغ عاتك، ؿ :   فش٠اي ِٕٙا 1  
، 1داس اٌفعش، ه : اٌما٘شج)الإػلأاخ اٌقؽف١ح، دساعح فٟ الاعرخذاِاخ ٚ الإؽثاػاخ، :  ِشصٚق ػثذ اٌؽىُ اٌؼادٌٝ

.109، ؿ (2004 2  
ظاِؼح )اعرخذاِاخ ٚ ئؽثاػاخ الإٔرش١ٔد، ٔذٚج شمافح الإٔرش١ٔد ٚ أشش٘ا ػٍٝ اٌؾثاب، :  ِؽّذ ل١شاه، ِؽّذ ػا٠ؼ3 

  .56، ؿ (2006، 1دائشج اٌصمافح ٚالإػلاَ، ه : اٌؾاسلح



 

 

                                                 

، ؿ (2003، 3اٌذاس اٌّقش٠ح اٌٍثٕا١ٔح، ه: اٌما٘شج)الاذقاي ٚ ٔظش٠اذٗ اٌّؼافشج :  ؼغ١ٓ ػّاد ِىاٚٞ، ١ٌٍٝ ؼغ١ٓ اٌغ١ذ

293. 1  
، ؿ (1995ِٕؾٛساخ راخ اٌغلاعً،: اٌى٠ٛد)اٌّذخً ئٌٝ ػٍُ الاذقاي، :  ؼغ١ٓ ئتشا١ُ٘ ِىٟ، تشواخ ػثذ اٌؼض٠ض ِؽّذ

1032  
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complex 

                                                 
1 http://en.wikibooks.org/wiki/communication theory/uses and Gratifications, visité le: 
02/02/09.  

.71ِشظغ عاتك، ؿ : ػثذ اٌؼض٠ض ؽشف      2  
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 ئْ الأٚتشاخ اٌقات١ٔٛح ظٙشخ لأٚي ِشج وؾىً دساِٟ ئراػٟ فٟ تذا٠ح اٌصلاش١ٕ١اخ تاٌٛلا٠اخ اٌّرؽذج الأِش٠ى١ح، ئر وأد *

اٌّؽطاخ الإراػ١ح ذثس ١ِٛ٠ا ػذج ذّص١ٍ١اخ وّا أْ ذ٠ٍّٛٙا ٠رُ ػٓ طش٠ك ِا ٠غّٝ تشػا٠ح اٌثشاِط أٚ اٌغثٛٔغٛس٠ٕغ تاٌذسظح 

الأٌٚٝ، ٚ وأد ؽشواخ اٌقاتْٛ ٟ٘ اٌشاػٟ الأعاعٟ ٌّصً ٘زٖ اٌثشاِط أٞ اٌّغٍغلاخ الإراػ١ح ِماتً الإؽٙاس ػٓ 

ِٕرعاذٙا، ٚ ػٍٝ ٘زا ع١ّد اٌّغٍغلاخ اٌقات١ٔٛح الإراػ١ح ٘زٖ تاعُ الأٚتشا اٌقات١ٔٛح ٚ ٟ٘ ذغ١ّح ِاصاٌد ِغرؼٍّح ئٌٝ 

. ؼذ ا٢ْ ٚ ذطٍك ػٍٝ اٌّغٍغلاخ اٌرٍفض١ٔٛ٠ح راخ إٌٛع اٌذساِٟ

 
1  http : //en wikibooks.org/wiki/communication theory/uses and gratification, visité le: 
02/02/09.  
2 Thomas E. Ruggiero, uses and gratifications theory in the 21st centry, Mass 
communication and society, 2000, 3(1) 3-37. p4, http: // www4.nsu.edu/~ 
amgutsh/Ruggiero.pdf, visité le: 02/02/2009.  



                                                 

.105-104ِشظغ عاتك، ؿ :  ئتشا١ُ٘ ِىٟ، ػثذ اٌؼض٠ض ِؽّذ  1  
، ؿ (2003، د٠غّثش 1ِشوض دساعاخ اٌٛؼذج اٌؼشت١ح، ه: ت١شٚخ)و١ف ٔمشأ ٔظش٠اذٕا ٌلاذقاي، ،:  ػثذ اٌشؼّٓ ػضٞ
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. 20، ؿ (2005، 3اٌؼشت١ح ٌٍرشظّح، ه
2 Klaus Burh, Karl Erik Rosengreen : Cinq traditions a la  recherche du public, traduit de 
l’anglais par Eric et Daniel Dayan, 
http://documents.Irevues.inist.Fr/litstream/2042/15500/1/HERMES_1993_11_12_281.pdf, P 284, 
visité le 20/02/09  

. 112ِشظغ عاتك، ؿ :  ِشصٚق ػثذ اٌؽىُ اٌؼادٌٟ 3  

http://documents.irevues.inist.fr/litstream/2042/15500/1/HERMES_1993_11_12_281.pdf
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Kenneth Waltz

21
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.279، ؿ (2007 ،1 ه داس اٌفعش،:، اٌما٘شج) اٌقؽافح الاٌىرش١ٔٚح:سما ػثذ اٌٛاؼذ أ١ِٓ 1  
.215، ؿ (1999 داس اٌؾشٚق، :ػّاْ) الاذقاي اٌعّا١٘شٞ، :  فاٌػ خ١ًٍ أتٛ أفثغ 2  



 

 

                                                 

.31 ِشظغ عاتك، ؿ اٌثؽس اٌؼٍّٟ فٟ اٌذساعاخ الإػلا١ِح،:  ِؽّذ ػثذ اٌؽ١ّذ 1  
.32ؿ اٌّشظغ ٔفغٗ،   2  
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.103، ؿ (1993، 1ػاٌُ اٌىرة، ه: اٌما٘شج )دساعح اٌعّٙٛس فٟ تؽٛز الإػلاَ،:  ِؽّذ ػثذ اٌؽ١ّذ 1  
.266، ؿ (2006داس إٌٙنح اٌؼشت١ح، ، : اٌما٘شج)ٔظش٠اخ الاذقاي، :  ِشفد اٌطشات١ؾٟ، ػثذ اٌؼض٠ض اٌغ١ذ 2  
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.114ِشظغ عاتك، ؿ :  ِشصٚق ػثذ اٌؽى١ُ اٌؼادٌٟ 1  
.37ِشظغ عاتك، ؿ :  سما ػثذ اٌٛاظذ أ١ِٓ 2  

.114ِشظغ عاتك، ؿ :  ِشصٚق ػثذ اٌؽىُ اٌؼادٌٟ 3  
.115-114ِشظغ عاتك، ؿ ؿ :  ِشصٚق ػثذ اٌؽىُ اٌؼادٌٟ 4  
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.118 ِشظغ عاتك، ؿ : ِشصٚق ػثذ اٌؽىُ اٌؼادٌٟ 1  
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40-39ِشظغ عاتك، ؿ ؿ :  سما ػثذ اٌٛاظذ أ١ِٓ 1  
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،  اعرخذاِاخ سظاي الأػّاي اٌغؼٛد١٠ٓ ٌٍقفؽاخ الالرقاد٠ح فٟ اٌقؽف اٌغؼٛد٠ح:ػثذ اٌّاٌه تٓ ػثذ اٌؼض٠ض اٌؾٍٙٛب

، http://www.almaktabah.net/vb/showthread:php?t=46650، (2009ِعٍح ظاِؼح اٌٍّه عؼٛد، : اٌش٠اك)

 28/04/2010: ذاس٠خ اٌض٠اسج

 
.278-277 ِشظغ عاتك، ؿ ؿ : ِشفد اٌطشات١ؾٟ، ػثذ اٌؼض٠ض اٌغ١ذ  2  

، 1ػاٌُ اٌىرة، ه: اٌما٘شج)، (أطفاي فٟ ظشٚف فؼثح ٚ ٚعائً ئػلاَ ِإششج)لإػلاَ ٚ اٌّعرّغ ا:  أِأٟ ػّش اٌؽغ١ٕٟ

.86، ؿ (2005 3  
.279ِشظغ عاتك، ؿ :  ِشفد اٌطشات١ؾٟ، ػثذ اٌؼض٠ض اٌغ١ذ 4  

http://www.almaktabah.net/vb/showthread:php?t=46650
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 .122-121، ؿ ؿ (1،2001ه داس إٌٙنح اٌؼشت١ح، :اٌما٘شج) تؽٛز الإػلاَ، :عاِٟ طا٠غ 1

 



 

                                                 

.84-83 دساعح اٌعّٙٛس فٟ تؽٛز الإػلاَ، ِشظغ عاتك، ؿ ؿ :ِؽّذ ػثذ اٌؽ١ّذ  1 



                                                 
، 1 داس اٌفىش اٌؼشتٟ، ه:اٌما٘شج) الاذقاي ٚ اٌشأٞ اٌؼاَ، الأعظ إٌظش٠ح ٚ الإعٙاِاخ اٌؼشت١ح، :ػاطف ػذٌٟ اٌؼثذ 1

  .204-203، ؿ ؿ (1993
.278سظغ عاتك، ؿ :سفد اٌطشات١ؾٟ، ػثذ اٌؼض٠ض اٌغ١ذ، ٞ َ 2  



 

 

 

                                                 

.207-206 ؿ : ػاطف ػذٌٟ اٌؼثذ، ِشظغ عاتك،  1  
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.280 ِشظغ عاتك، ؿ : ػثذ اٌؼض٠ض اٌغ١ذ،سفد اٌطشات١ؾٟٞ َ 1  
.247 ِشظغ عاتك، ؿ : ؼغ١ٓ ػّاد ِىاٚٞ، ١ٌٍٝ ؼغ١ٓ اٌغ١ذ 2  
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ِا أؽثؼد ؼاظاخ يفه

:(1) ذٌٛذخ ؼاظاخ ظذ٠ذج وّا ٘ٛ ِث١ٓ فٟ اٌؾىً

                                                 

.258 ِشظغ عاتك، ؿ :سفد اٌطشات١ؾٟ، ػثذ اٌؼض٠ض اٌغ١ذَٞ 1  



 

 

 

 

 

 

 

 

 

 

 

 

 ٠ٛمػ ّٔٛرض الاعرخذاِاخ ٚالإؽثاػاخ ٌذٜ واذض ٚصِلاؤٖ:(1)شكل رقم 

 

ػٛاًِ ٔفغ١ح 

ٚاظرّاػ١ح 

 

ؼاظاخ 

 

 

ذٛلؼاخ ِٓ 

ٚعائً الإػلاَ 

ِقادس أخشٜ 

اٌرؼشك ٌٛعائً الإػلاَ 

ِّاسعح ٔؾاطاخ أخشٜ 

 ئؽثاع ٌثؼل اٌؽاظاخ، ٚ ػذَ ئؽثاع اٌؽاظاخ أخشٜ دٚافغ ٚ ؼاظاخ ظذ٠ذج

(1) (2) (3) (4) (5) 

(6) (7) 
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 ٠ٛمػ ّٔٛرض سٚصٔعش٠ٓ ٌلاعرخذاِاخ ٚالإؽثاػاخ :(2)شكل رقم 

 

 

 

 

 

 

 

 

 

                                                 

.123-122ِشظغ عاتك، ؿ ؿ :  ِشصٚق ػثذ اٌؽىُ اٌؼادٌٟ 98  

 اٌّعرّغ ٚ ٠ؾًّ أت١ٕح ٚعائً الاذقاي (3)

(1) 

اٌّؾىلاخ 

(4) 

اٌؽٍٛي  

(5) 

(6) 

 دٚافغ

(7) 

 عٍٛن اعرخذاَ ٚعائً الاذقاي

(8) 

 عٍٛو١اخ ٚ ٔؾاطاخ أخشٜ

(9) 

 ذؽم١ك ئؽثاػاخ 

 أٚ ػذَ ذؽم١مٙا 

. اٌغّاخ اٌفشد٠ح ِؾرٍّح ػٍٝ اٌّعّٛػح إٌفغ١ح ٌٍفشد (2)
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اٌرأش١شاخ اٌرٟ ذغثثٙا خقائـ 

 اٌٛع١ٍح ٚ ِنّٛٔٙا
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 الاعرخذاَ
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ػٓ اٌّنّْٛ  

 ٚ ذمٛٞ أٚ ذنؼف

 ٔرائط ػٍٝ اٌّغرٜٛ
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ِعٍح ) ػٌّٛح اٌّىاْ اٌشِضٞ ٚ ٔفىه اٌؼلالح اٌم١ّ١ح ٚ اٌراس٠خ١ح ِغ الأسك فٟ إٌّطمح اٌؼشت١ح، : ػضٞ ػثذ اٌشؼ122ّٓ

 1 ؿ ،(2008، 352اٌّغرمثً اٌؼشتٟ، اٌؼذد 
 تٕاءا ػٍٝ دساعاخ اٌثاؼص١ٓ أِش٠ى١١ٓ ٚ ٠اتا١١ٔٓ ٚ أٚسٚت١١ٓ اعرخٍـ ١ٌٚاَ ِاسذ١ٓ خّغح ِؼا١٠ش ٌّعّغ اٌّؼٍِٛاخ  *

ؼ١س ذثشص اٌّؼٍِٛاخ ذىاًِ الرقادٞ أعاعٟ عٛاء ِٛسد أٚ خذِح أٚ عٍؼح أٚ وّقذس : ذرّصً فٟ اٌّؼ١اس الالرقادٞ
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ؼ١س ٠رأوذ دٚس اٌّؼٍِٛاخ وٛع١ٍح ٌلاسذماء تّغرٜٛ : ٌٍم١ّح اٌّنافح ٚ خٍك فشؿ ظذ٠ذج ٌٍؼّاٌح، ٚ اٌّؼ١اس الاظرّاػٟ
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ؼ١س ذقثػ ذىٌٕٛٛظ١ا اٌّؼٍِٛاخ  ِقذسا ٌٍمٛج ٚ ٠ؽذز أرؾاس ٚاعغ ٌرطث١ماخ اٌّؼٍِٛاخ ئٌٝ ذط٠ٛش اٌؼ١ٍّح : اٌرىٌٕٛٛظٟ

ٚ ٠رّصً فٟ الاػرشاف تاٌم١ُ اٌصماف١ح ٌٍّؼٍِٛاخ واؼرشاَ ٚ اؼرشاَ اٌٍّى١ح اٌز١ٕ٘ح ٚ : اٌغ١اع١ح ٚ تٍٛسذٙا، ٚ اٌّؼ١اس اٌصمافٟ

 . اٌؽشؿ ػٍٝ ؼشِح اٌث١أاخ اٌؾخق١ح ٚ ذش٠ٚط ٘زٖ اٌم١ُ اٌقاٌػ اٌمِٟٛ ٚ فاٌػ الأفشاد
.133 ِشظغ عاتك، ؿ :ؼّذأطاسق ع١ذ   123  

.135، ؿ  اٌّشظغ ٔفغٗ 124  
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.138 اٌّشظغ ٔفغٗ، ؿ  125  
.140-139ِشظغ عاتك، ؿ ؿ :  طاسق ع١ذ أؼّذ 126  
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.134 ِشظغ عاتك، ؿ : اتشا١ُ٘ ػثذ الله اٌّغٍّٟ 127  
٠عة أْ ذؼًّ ٌعٕح الاذقالاخ اٌف١ذسا١ٌح ػٍٝ ذٛص٠غ اٌؾذ٠ذ ٌشخـ ٚ اٌرشدداخ ٚ عاػاخ "... ػٍٝ 37 ٠ٕـ اٌثٕذ  *

  .اٌؼًّ ٚ لٛج اٌثس ِا ت١ٓ ِذْ ِرؼذدج، ٚ ِعرّؼاخ ِؽ١ٍح ٚ رٌه ِٓ أظً اٌرٛص٠غ اٌؼادي ٚ اٌفؼاي ٚ إٌّقف ٌخذِح اٌشاد٠ٛ
128 Piene ALBERT, les médias dans le monde, Edition Européenne ERASME. 

 Low Power"تّشؼٍح ذؽٛي ٔؽٛ اعرخذاَ ِؽطاخ اٌشاد٠ٛ ِٕخفل اٌمٛج- ؼا١ٌا-ذّش خذِاخ اٌشاد٠ٛ اٌرم١ٍذ٠ح  *
stactions ِٓ ذخاطة ظّاػاخ فغ١شج أٚ ػذدا ِؽذٚدا ِٓ الأفشاد، ٚ لذ ذٍمد ٌؽٕح الاذقالاخ اٌف١ذسا١ٌح اوصش ٟ٘ ٚ 

 طٍثا لإٔؾاء خذِاخ ساد٠ٛ ِؽذٚدج اٌمٛج فٟ أٚاخش اٌصّا١ٕٔاخ ٚ ٟ٘ ئراػاخ راخ ٔطاق ئسعاي ِؽذٚدج ٌٍغا٠ح لا 6500

٠رؼذٜ لش٠ح فغ١شج أٚ ؼٟ عىٕٟ ٚ لا ذؼرّذ ٘زٖ الإراػاخ ػٍٝ ذٛف١اخ اٌىاتلاخ، تً ذغرخذَ ِٛظاخ اٌٙٛاء اٌؼاد٠ح، ٚ 

 ِؽً اٌّفَٙٛ ٠Narrow Castرؽذز اٌخثشاء ا٢ْ ػٓ ِفَٙٛ ظذ٠ذ ٌلإراػح ٠ؼرّذ ػٍٝ الإراػاخ اٌّؽذٚدج أٚ اٌن١مح 
اٌؾائغ ٌلإراػاخ ٚاعؼح إٌطاق الً ػذدا ٚ أوصش ذعأغا ٚ ِٓ اٌّرٛلغ ؼذٚز ذغ١١ش فٟ ؽىً اٌثشاِط تقفح ِغرّشج ٌرٍثٟ  

  .اٌؽاظاخ ٚ الاذقاي را الاذعا١٘ٓ ٚ خذِح إٌّاطك اٌّؽ١ٍح
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Abstract 

 

Nowadays, we feel much relaxed when it comes to do with the 

tremendous development that is happening in the world of telecommunications. 

Consequently, this big step in the human life is both qualitative and quantitative. 

Plenty of messages are quickly sent to places around the world with no hassle or 

effort that our life has become easier. Nevertheless, this same development 

makes us scared of the disadvantages that may occur at the level of individuals 

or societies such when making confusion in the evaluative system of these 

individuals and societies; also to the transgression to the cultural and personal 

identifications, as well as to the customs and traditions within small 

communities. From this point, the importance of the local media emerges when 

the messages are broadcasted in the regional areas within countries. This can be 

a good barrier against all what is strange to the local community.This is of 

course when it does its role efficiently, i.e. when it is in conformity with all the 

cultural, social and economic aspects. Starting from the individuals who make 

the starting point of any society and then try to respond to their needs and 

enquiries as well as solving their problems. All that makes the audience of these 

media connected by using their context and contents. This is what this study 

focuses on in which it tries to know the uses of the local media and what they 

may serve to the local people of a given society Hence, taking the listeners of 

Setif’s local radio – Idaat al Hidhab – as an example. 

 

This study concludes through searching in the theoretic sides of the local 

media and proves that local media differ from all other kinds of 

telecommunication. The messages displayed are distributed in a certain 

geographical zone, sociably, economically and culturally conformable. The 

messages also deal with a certain and defined audience that messages emerge 

from and ends to. Therefore, the particularity of the local media lies in the small 

zone that is targeted, its content is from the real life of the local people and itss 

audience is known. 

This study could also give a definition to the local radio which is a means 

of communication where the messages are limited and work within a small 

community whose goal is to serve that community. For example, it helps in the 

local development, works as a liaison between the authorities and the citizen. 

The studies could also track the experience of other local radio stations in 

Algeria. These stations are new and came to existence arbitrarily, have no rules 

legislated by the Algerian law, but are all connected to the central national radio 

station in Algiers. 

This study could precise the important components of the theory of uses 

and gratifications which is depicted in all public of all means of communication, 

active when dealing with the communicative subjects it uses its communicative 

behaviour with certain reasons that deal with knowledge, sociology, 



psychological and entertainment. The second aim of this theory deals with what 

the public of the means of communication think by satisfying their different 

needs though the use of the means of communication such when getting 

information, news, being helped through other people’s experiences, 

entertainment and relaxing etc. 

Practically speaking, the study could show that the audience of – Idaat al 

Hidhab- follow it’s different programmes constantly during the day and even the 

whole week for a long time, since the appearance of this radio station. This last 

could attract the public that has built a good relationship with, though the 

existence of other competitive means of communication. It was clearly noticed 

that the audience were attracted to the social programmes that deal with social 

issues of people. They’re also attracted to the entertaining, sporting music and 

competitive programmes. All these programmes make the listener relax and 

revive. There is less interest in other programmes that deal with Islamic religion 

and also the educational and cultural programmes, All these statistics where 

shown through the answers provided by the listeners themselves. What was 

clearly seen is the need of the listeners of this Radio station and in getting 

knowledge through the news: we understand from this concept, the audience are 

getting to know what is happening around them. Social needs mean that the 

radio station helps listeners using other people’s experiences. Psychologically 

speaking, that makes listeners relax and enjoy listening to this Radio station 

which is more concerned with their local community and then getting rid of 

boredom though entertainment and musical programmes. Finally, the 

communicative needs make the public enjoy listening to other people and 

sharing viewpoints.  

What is clearly noticed from this study is that the main gratifications 

provided by Setif’s radio station.These are to provide people with news and 

information, as well as making them sympathize with others, getting rid of 

boredom and loneliness; it’s also a means of pastime; and last but not least, 

participation in solving people’s problems and giving advice to them. Many 

gratifications are also related to this local radio station. We can name some such:  

telling about the local customs and tradition, as well as participating  in the local 

investment and using the local personalities as sample of success, this what 

makes people feel attracted and interested to this radio station since it is from 

and to them. 

What is also noticed about Setif’s radio station – Idaat al Hidhab - is the 

variety of its entertainment programmes which are rarely serious to deal with the 

individual’s life. Another point is the lack of caring for the rural woman and 

what she needs such as educating her, and telling people about her daily 

sufferance. From all that, we notice the demand of the local community from 

this radio station to make new programmes which would touch other sides and 

problems of this same community, use less of entertainment programmes, hire 

the experienced broadcasters and use better language skills. 

Finally, we can say that local communication is so important and it can be 

used in local communities to reach the goals targeted. Yet, it must be well 



supervised by getting in touch with the demand of the audience and their wishes; 

that is to say, knowing what the audience expects from this medium and then 

trying to gratify these needs to ensure the right development. 


